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ABSTRACT 
The aim of this study is to determine whether word-of-mouth 
communication affects the brand awareness of Blue Sky Mantau foods. This 
research method uses a quantitative approach with an explanatory research type. 
When it comes to brand awareness, researchers use the S-O-R theory, which stands 
for Stimulus-Organism-Response and originally comes from psychological theory. 
According to (Effendy, 2003) it is not surprising if it later turns into a 
communication theory, since the material objects of psychology and 
communication are the same, namely people whose souls contain components: 
attitudes, opinions, behavior, affections and associations. 
The population in this study was 100 using criteria set by the researcher, and 
the number of samples counted up to 100 respondents from Blue Sky Mantau food 
consumers. The method used in sampling is accidental sampling. The data 
collection technique used a questionnaire. During data analysis, data validation test, 
reliability test, simple regression analysis, and coefficient of determination analysis 
were used. 
The results of this study show that word-of-mouth communication has an 
impact on brand awareness of Blue Sky Mantau foods. From the results measured 
by the coefficient of determination, the effect is 53.4%, while the remaining 46.6% 
is influenced by other factors that are not observed. 
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